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Curriculum Content Frameworks

DIGITAL COMMUNICATIONS III:  DIGITAL MEDIA
Grade Levels:10,11,12
Course Code:492360
Units of Credit:.5

Prerequisite: Computerized business applications, OR Com

Digital Communications III:  Digital Media is a hands-on course focuses on the creative and technical skills necessary for Web design and anima
effects and animated graphics for video, web, and other types of media using computer software. Students learn the fundamentals of Web design and HTML,
techniques used in building media for the Web, along with learning to develop content and publish media-based Web sites to the Internet.
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sion software, Image editing 
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1 1i l d t f l A l d t t b i t f cs, copyright law, fair use, public 

Unit 1:  Elements of Media
Hours:  5

Terminology:  Animation software, Apps, Blog, Cloud computing, Copyright law, Drawing software, DVD authoring software, E-reader, Fair use, File conver
software, Mobile device, Online learning system, Painting software, Podcast, Podcasting software, Public Domain, Royalty-free, Shareware, Social net
Video editing software, Web design software

CAREER and TECHNICAL SKILLS

What the Student Should Know What the Student Should be Able to

Knowledge Application

1.1 Define terminology 1.1.1        Prepare a list of terms with definitions
1.2 Describe the basic elements of media 1.2.1 Identify the typical components of media:  text, gr

1.2.2 Review the basic concepts of text and graphics as t

1.2.3 Evaluate the appropriate use of elements in medi
1.3 Examine the types of software used in the development of digital media 1.3.1 Evaluate the types of software used in the devel

sound editing, podcasting, file conversion, painti
editing, DVD authoring, web design

1.4 Identify current and emerging technologies as they apply to digital media 1.4.1 Identify current and emerging technologies, i.e. E-
podcasts, apps, games, wiki, blog, mobile devic
computing

1 51.5 Di th i ht l d id li th t ff t th f dDiscuss the copyr ght aws an  guidelines that affec  the use o  dii it lgita  me 1 5 1di A l d ill t t th b i t f thi.5.dia na yze an  illus ra e the as c concep s o  ethi
domain, shareware, and royalty-free
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ng a website: web-safe colors, 
ions, browser compatibility, 
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 buttons, HTML, Hyperlink, Image 

1 a for websites
  templates, thumbnails, 

ions, tables, hover/rollover buttons, 

  banner, page titles, background 
links

 navigational structure, hot 

Unit 2:  Web Design
Hours:  15

Terminology:   .biz, .com, .edu, .gov, .info, .mil, .mobi, .net, .org, Alternative text, Domain name, Forms, Home page/Index page, Hot spot, Hover/Rollover
map, Javascript, Navigational map, Page banner, Plug-in, Publishing, Site map, Template, Thumbnails, Web hosting, Web-safe colors

CAREER and TECHNICAL SKILLS

What the Student Should Know What the Student Should be Able to

Knowledge Application

2.1 Define terminolo 2.1.1        Prepare a list of terms with definitions
2.2 Identify the options for developing a website 2.2.1 Explain the options for designing and creating a websi

web design software, using an online website bui
web designer

2.3 Discuss design considerations and planning steps in developing a
website

n effecti 2.3.1ve Explain concepts to be considered when planni
appropriate fonts, screen size, file naming convent
download time

2.3.2 Evaluate web sites for effectiveness

2.3.3 Determine target audience

2.3.4 Develop a navigational structure
2 42.4 R i th i ht/t d k l th l t t tiReview the copyright/trademark laws as they relate to creating andd bli h publishi 2 4 1i Id tif d iti t bl f d2.4.ng Identify and critique acceptable sources of medi
2.5 Identify components of a website 2.5.1 Identify a multipage website using components such as:

banner, photo gallery, alternative text, page capt
forms, image map/hot spot, site map

2.6 Create a website 2.6.1 Create a basic website with components such as:
color or images, graphics, appropriate text, hyper

2.6.2 Create a multi-page website with components such as:
spot, rollover, animated gifs, tables, etc.

2.7 Examine web hosting options 2.7.1 Identify the various options for hosting a website

2.7.2 Explain domain naming

Arkansas Department of Career Education
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o:  speech, sound effects, music, 

 compatibility of audio formats:  MP4, 

o and downloading audio
o the computer and adjust settings

ctional microphone, bidirectional 
lapel), wireless microphone, 
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 Demonstrate

DI, Mixing, Mono, Mounted 
ing, WAV, Wireless microphone, 

pulate audio:  editing, playback, 

ling rate, bit rate, and channels
 digital media productions, i.e. 

e. mix sound, insert sounds, cut 

ic service announcement, podcast, 

Unit 3:  Audio/Sound
Hours:  20

Terminology:  AIF, Audio/Sound, Bit rate, Bidirectional microphone, Boom microphone, Channels, Key frame, Kilohertz, Lavalier microphone (lapel), MI
microphone, MP3, MP4, Omnidirectional microphone, Original work, Ripping, Sampling rate, Silence, Sound effects, Speakers, Speech, Stereo, Stream
WMA

CAREER and TECHNICAL SKILLS

What the Student Should Know What the Student Should be Able to

Knowledge Application

3.1 Define terminol 3.1.1        Prepare a list of terms with definitions
3.2 Discuss the categories of audio 3.2.1 Identify and give examples of the categories of audi

and silence
3.3 Discuss common sound file formats 3.3.1 Compare quality size, compression and platform

Midi, AIF, Wave, WMA, MP3

3.3.2 Compare and contrast the following:  streaming audi
3.4 Discuss the hardware needed for sound 3.4.1 Connect speakers, microphone, and headphones t

3.4.2 Identify different types of microphones:  omnidire
microphone, boom microphone, lavalier microphone (
mounted microphonemounted microphone

3.4.3 Assess appropriate use of microphones
3.5 Discuss the software needed for sound 3.5.1 Compare and contrast the software used to mani

conversion

3.5.2 Create a sound file

3.5.3 Adjust settings to maximize sound quality:  samp
3.6 Review the copyright laws and guidelines that affect the use of sound 3.6.1 Analyze and critique acceptable sources of sound for

royalty-free, original works, etc. 
3.7 Describe the process of editing sound 3.7.1 Edit a sound file using a sound editor program, i.

sounds, rip sound files, convert sound formats
3.8 Incorporate sounds in media 3.8.1 Create and incorporate sound in media, i.e.  publ

webcast, etc. 

3.8.2 Upload sound files to webpage

Arkansas Department of Career Education
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phing, Stop motion animation, 

e the different types of animation
 stop motion, morphing, warping

 Demonstrate

Unit 4:  Animation
Hours:  15

Terminology:  2D, 3D, Animated gif, Animation, Computer Generated Imagery (CGI), Frame, Frame animation, Frame rate (fps), Key frame, Looping, Mor
Tweening, Warping

CAREER and TECHNICAL SKILLS

What the Student Should Know What the Student Should be Able to

Knowledge Application

4.1 Define terminology 4.1.1        Prepare a list of terms with definitions
4.2 Discuss the different types of animation 4.2.1 Compare and contrast 2D and 3D animation

4.2.2 Examine the different types of animation:  frame,
4.3 Discuss the software needed to create animation 4.3.1 Compare and contrast the software used to creat
4.4 Describe the different processes for creating animation 4.4.1 Create a frame animation, i.e. animated GIF

4.4.2 Create a stop motion animation

4.4.3 Create a morphing/warping animation
4.5 Incorporate an animation in a media production 4.5.1 Utilize animation in media production

Arkansas Department of Career Education
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 Demonstrate

s

Unit 5:  Integration
Hours:  5

Terminology:  NONE

CAREER and TECHNICAL SKILLS

What the Student Should Know What the Student Should be Able to

Knowledge Application

5.1 Integrate the basic elements of media into a project 5.1.1        Create a  project incorporating the media element

Arkansas Department of Career Education
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ks "fixed in any tangible form of 

ajor advantage is the extremely long 

thout requesting permission. 
ch

, such as Moodle, Blackboard, etc.

sonal computers or mobile devices. 

s includes works created before 1922, 
he United States government, unless 

Glossary
Unit 1:  Elements of Media

1. Animation software – software that takes independent pictures or frames and puts them together to form the illusion of continuous motion

2. Apps – short for application, but generally refers to mobile applications

3. Blog – a web site that contains an online personal journal with reflections, comments and often hyperlinks provided by the writer

4. Cloud computing – use of web services to perform functions that were traditionally performed with software on an individual computer; i.e. Flickr, Google Docs, etc.

5. Copyright law – laws designed to protect intellectual property rights and to provide monetary rewards for inventiveness and hard work; protects wor
expression"

6. Drawing software – programs used to create vector graphics; can create images by drawing freehand or by using geometric shapes

7. DVD authoring software – programs aimed primarily at converting videos, complete with titles and menus, into DVD movies that can be played on a DVD player

8. E-reader – a handheld device for reading content such as books, newspapers, and documents; may also be used for other Internet content; one m
battery life

9. Fair use – Section 107 of the Copyright code (commonly called Fair Use) limits the rights of the author, allowing parts of a copyrighted work to be used wi
Such circumstances are limited to criticism, comment, news reporting, teaching (including multiple copies for classroom use), scholarship, or resear

10. File conversion software – programs used to convert a file from one format to another; i.e. convert a wave file to an mp3

11. Image editing software – programs designed to edit, manipulate, or modify digital photographs

12. Mobile device – a portable electronic device which allows  users to process, receive, and send data without the need to maintain a wired connection with the Internet

13. Online learning system – any form of educational material which is readily available for distribution on the Web or privately over an internal network

14. Painting software – programs used to create bitmap images, useful in creating original art; uses brushes and pens to create images

15. Podcast – a pre-recorded audio/video program that  is posted to a website and is made available for download so people can listen/view them on per
Some use the term vodcasting to refer to video

16. Podcasting software – a collection of programs used to create, broadcast, and receive podcasts

17. Public domain – property rights that belong to the community at large, are unprotected by copyright or patent, and are subject to use by anyone. Thi
created for public use, or those works that have over the years fallen into public domain because the copyright expired. This includes documents of t
stated otherwise

Arkansas Department of Career Education
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18. Royalty-free – prepared material that can be used legally without paying a fee each time the material is used

19. Shareware – software that is available free of charge; may be distributed for evaluation with a fee requested for additional features or a manual

20. Social networking – a website where one connects with those sharing personal or professional interests

21. Sound editing software – programs used to record, edit and manipulate audio files

22. Video editing software – programs used to capture, edit and manipulate video images, add effects, titles, and music to create studio-quality video

23. Web design software – programs used to design and create single web pages and entire websites

Arkansas Department of Career Education
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esent their web presence. It consists of 
for government, and ".com" foro go e e t, a d co o

Unit 2:  Web Design

1. .biz – top-level domain reserved for the business community

2. .com – unrestricted top-level domain typically used by the commercial community

3. .edu – top-level domain reserved for the education community, typically higher education

4. .gov – top-level domain reserved for the government community

5. .info – unrestricted top-level domain

6. .mil – top-level domain reserved for the United States Department of Defense and its subsidiary or affiliated organizations

7. .mob – top-level domain dedicated to delivering the internet to the mobile phone

8. .net – unrestricted top-level domain 

9. .org – unrestricted top-level domain typically used by non-profit organizations or organizations of a non-commercial character

10. Alternative text – descriptive text that can be set to appear in place of an image

11. Domain name – the part of an Internet URL (Universal Resource Locator) selected and registered by an individual, business or organization to repr
at least two parts that are separated by "dots." The last part or suffix indicates the type of site (top level domain) such as ".edu" for schools, ".gov"at east t o pa ts t at a e sepa ated by dots e ast pa t o su d cates t e type o s te (top e e do a ) suc as edu o sc oo s, go
commercial business

12. Forms – an area of a web page that allows the viewer to enter data and information to be sent back to the web server

13. Home page/Index page – the top level or entry page of a website

14. Hot spot – an invisible region on an image that contains a hyperlink

15. Hover/Rollover buttons – a navigation button that changes when the mouse is positioned over it

16. HTML (Hypertext Markup Language) – the predominant language used to create web pages

17. Hyperlink – connection from one page to another or from one site to another

18. Image map – a region on a web page that contains one or more hot spots

19. JavaScript – language used to add special effects to a website

20 Navigational map – the organizational structure of a website

Arkansas Department of Career Education
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emplate, you can customize the page 

. This service is usually offered by ISPs 

21. Page banner – a section of a web page containing a graphic element and text, such as the page title, that is displayed at the top of the page

22. Plug-in – one of a set of software modules that integrate into web browsers to offer a range of interactive and multimedia capabilities

23. Publishing – sending or uploading web pages to a server where they are made available on the Word Wide Web

24. Site map – a list of the pages in a website; also referred to as a site index

25. Template – a set of predesigned formats for text and graphics on which new pages and webs can be based. After a page or web is created using a t
or web

26. Thumbnails – miniature representations of a picture

27. Web hosting – providing space on Internet servers for the storage of World Wide Web sites which can be accessed by others through the network
or web hosting specialists

28. Web-safe colors – 216 colors that appear consistently across web browsers and across computer platforms

Arkansas Department of Career Education
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 a specialized clip

1 is CD quality, 22.1 is radio quality

10 the size of a wave file

Unit 3:  Audio/Sound

1. AIF – audio interchange format;  an uncompressed audio file format used by Macs

2. Audio/sound – audible content in media production and publishing

3. Bidirectional microphone – microphone that picks up sound from two opposite directions

4. Bit rate – the number of bits per second processed when sampling sound (bps).

5. Boom microphone – a directional mic that is mounted on a boom arm and positioned just out of camera

6. Key frame – a frame in a timeline where a change will occur; used in audio, video and animation production

7. Kilohertz – one thousand hertz; measures the sampling rate of an audio file

8. Lavalier microphone (lapel) – a small microphone designed to pick up speech from a single person, typically attached to the subject's clothing with

9. MIDI – musical instrument digital interface; format for recording music from synthesizers and other electronic instruments

10. Mixing –  audio mixing is the process by which sounds are combined into one or more channels

11. Mono – an audio signal that is mixed together and routed through a single audio channel

12. Mounted microphone – a microphone that is attached to a stand or boom

13. MP3 – mpeg 3; a compressed audio file format that is the current standard for exchanging audio files over the Internet; 1/

14. MP4 – mpeg 4; a compressed file format that can be used for audio or video; appropriate for streaming

15. Omnidirectional microphone – microphone that captures equally from all directions

16. Original work – a distinctive piece created by an author or artist

17. Ripping –  the process of digitally extracting audio from CDs to your hard drive

18. Sampling rate – the number of samples taken per second when sound is recorded; 1Hz-1 sample per second; currently measured in kilohertz; 44.

19. Silence – the absence of sound in a production; used to set a mood or provide a moment for reflection

20. Sound effects – audio effects other than music or speech that are enhanced or artificially created and added in postproduction

21. Speech – an example of audio that can include voice overlay, dialogue or direct address

Arkansas Department of Career Education
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22. Stereo – an audio signaled divided into two separate channels, played back simultaneously via separate speakers

23. Streaming – playing audio or video immediately as it is downloaded from the Internet, rather than storing it in a file on the receiving computer first

24. WAV – waveform; uncompressed audio format for Windows

25. Wireless microphone – a microphone that is not physically connected to a camera or recording equipment

26. WMA – windows media audio; compresssed audio format originally designed for Windows Media Player

Arkansas Department of Career Education
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 by displaying objects in slightly 

ent or change over time

atically, e.g. by tweening

e

ects

Unit 4:  Animation
1. Animated gif – a single graphic file that contains a series of images which are displayed sequentially to give the illusion of movem

2. Animation – the simulation of movement created by displaying a series of pictures or frames

3. Frame – an individual picture in a sequence of images

4. Frame animation – a computer animation technique that creates movement one frame at a time; the illusion of movement is created
different poses or positions, one frame after another in rapid succession

5. Frame rate (fps) – the number of frames per second at which an animation or video is intended to be viewed

6. Looping – playing a sequence of frames over and over

7. Morphing – a special-effects process in which persons or objects seem to change shape, form, etc.

8. Stop motion animation – animation where a model is moved incrementally and photographed one frame at a time

9. Tweening – an animation technique that, based on starting and ending shapes, creates the necessary "in-between" frames

10. Warping – a special-effects process in which an object is bent or twisted out of shape

11. Key frame – a frame in an animated sequence of frames which was drawn or otherwise constructed directly by the user rather than generated autom

12. 2D animation – the creation of moving pictures in a two-dimensional environment, such as computerized animation softwar

13. 3D animation – the creation of moving pictures in a three-dimensional environment; Objects can be rotated and moved like real obj

14. Computer generated imagery (CGI) – the application of the field of computer graphics (specifically 3D) to special effects

Arkansas Department of Career Education
Digital Communications III:  Digital Media

Page 12 Office of Business and Marketing TechnologyArkansas Department of Career Education Page 12 Office of Business and Marketing Technology


	Cover-TOC
	Unit 1
	Unit 2
	Unit 3
	Unit 4
	Unit 5
	Glossary


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


